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Alabama Course of Study
Marketing

The 2021 Alabama Course of Study: Career and Technical Education, j keting programs in
Alabama’s public schools. Content standards in this documen i -35-4). They are
fundamental and specific, but not exhaustive. When developing i school systems may itional content standards to reflect
local needs and philosophies. Systems are encouraged to create p guidelines, resource pon the content standards
in the Marketing Course of Study.

The 2020-2021 Alabama Career and Technie
development of the Marketing Course of
of Alabama’s career and technical educa
professional journals and Internet sites,
considered suggestions from independent re
themselves. The Committee and Task Force ree
students in Alabama’s public schools.

tudy Committee and
and technical educati da la from other states, previous versions
Force also reviewed information from
and industry groups throughout the state,

hly discussed each issue and standard among
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GENERAL INTRODUCTION

Alabama’s Career and Technical Education programs empower students with'the workplace-readiness skills neeessary for suceess in the twenty-first
century. As a result, students are productive citizens who are pfepared, with“the necessary knowledge and skills for postsecondary education and
employment. Career and Technical Education provides oppoftunities fofystudents to combine core academic €ontent with rigorous and relevant
technical knowledge and skills.

The 2021 Alabama Course of Study: Career andglechnical Educations intended for all students in Grades, 6-12. "Alabama’s Career and Technical
Education programs promote students’ caréer awareness through engaging career exploration 'and development activities. Career and Technical
Education programs focus on providing students with thesknowledge and skills thatdeinforee attainment of/academic core content through hands-on
experiential learning. These programs are organized into the sixteen national career|€lusters identified"by'the United States Department of Education,
which arrange instruction into groups of similar occupatigns. Within the sixteen national career clusters, separate course content standards have been
developed for more than fifty career pathways.

Alabama’s Career and Technical Education programs are designed toKeep abreast offthe rapid changes in business and industry and be responsive to
the current and future workforce demands. Rigor in each course of$tudy 18 derivedfrom core academic content and industry-specific knowledge and
skills required for students to achieve, maintain, and advance in émployment in a particular career pathway. The level of academic and workplace
rigor determines the degree to which each Alabama Carecigand Technical\Education program prepares students for high-skill, high-wage, and
in-demand careers. For each Career and Technical Edfication program, industry-recognized credentials of value and certifications have been
established that validate the rigor of the curriculum to students, parents, and members of business and industry. In addition, articulation agreements
are developed in partnership with the Alabama Community’College System to allow for a seamless transition for students to further their education.

Alabama’s growing economy has created the demand for inorelhighly-skilled workers. Alabama’s Career and Technical Education programs,

through the implementation of each career ¢luster’s coursg'of study, equip students with the employability skills and technical knowledge necessary
to meet current and future workforce demands byypreparing them for lifelong learning.

2021 Alabama Course of Study: Marketing 1
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CONCEPTUA WEWORK

ing, Professional Sales,

The conceptual framework pictured on the preceding page is a graphic're
The outer ring of the gear encompasses the three pathways in the Mar
The next ring of the gear, shown in teal blue, highlights the i an pducing middle schoee
toward high school career preparation in the Marketing pathways.

The orange, innermost ring represents the fo : % : Product, Price, Place, and Pra e four principles provide the foundation
for all Marketing concepts.

The icons in the middle of the graphic s 1 innovative and diverse are ting. They represent social media, digital marketing,
e-commerce, branding, distribution and logist ef research, customer service, data analyti sales and promotion. The word “marketing”
is centered among these intertwined symbols dicate its importance in the overall bu nvironment and its role in propelling economic

development and success. ,

4
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POSITION STATEMENTS
MARKETING

The Marketing program of Career and Technical Education focuses
business and economic development on every level. Certain fundame
by schools and school districts in order to provide students with the
statements summarize the requirements for an effective Marketing pi

The effective Marketing classroom should beassaf ¢ which i rgin ologies, supplies, and materials
needed for instruction, where students can thei i i ical Education, Marketing instruction
cannot be confined within the four walls iti : . g access to laboratory environments on campus

nd ro@tinely upgraded according to a regular schedule. Students and
learning activities. Using up-to-date technology enhances the learning
n, students should have ready access to other classroom supplies and
aries, research areas, and materials centers to support instruction and
hnology and materials necessary for a superior career and technical

teachers utilize equipment to conduct a variety of classroom inst
environment and prepares students for future career opportumiti
materials (such as textbooks, reference materials, and soft
credentialing. Sufficient funds must be allocated to pro
education program.
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Safety

The safety of students and instructors is a prime consideration in every learning environment. Creating and implementing a written safety plan is an
essential part of designing, carrying out, and evaluating each career and technical education program. An effective plan may include federal, state,
local, school, and program guidelines. Care must be taken to ensure that Students are in safe environments both on and off campus. Students are
required to pass safety tests with one hundred percent accuracy. Sa es not only physical and emotiona 1-being but also digital and
online security.

employed. Teachers who continually expand their ironment to reflect current and
emerging trends in teaching methods and to hei oul assessment by students, administrators,
business and industry personnel, and the ed [ i ich i enhances the instructional program.

Full support from district and local administrators 1§ s ial i idi ts of a Marketing program. Administrators should
recruit highly qualified teachers who possess appropriate credenti secu& i or professional development activities and industry
certification for those teachers. Administrators must also provide ofessional development and for planning for the integration of academic

content areas into the Marketing Cluster. Administrators should actively promote the Marketing program within the school and in the community.

The Marketing Course of Study is designed to address the challen
apply knowledge, skills, and ideas to solve problems and mai de

anging, technological, diverse, and global society in which students must
. The Marketing curriculum designed by each local education agency should
be project-based, process-oriented, and wotksbased so t
lead.

2021 Alabama Course of Study: Marketing 5



The content standards contained in this document require students to use innovative, critical-thinking skills. Teachers should utilize the course of
study to identify the issue or concern addressed in a specific content standard and then use the local curriculum guide to plan appropriate learning
experiences. Teachers must understand that there are differences among standards, curriculum, and resources. The Marketing Content Standards
delineate what students are expected to know or be able to do at the end of each course. A curriculum is a sequence of tasks, activities, and
assessments that teachers enact to support students in learning the standardsiwhile drawing on a textbook or other res@urces when appropriate.

Academic content should be integrated into the Marketing program.
foundation in reading, writing, speaking, listening, viewing, and pres
knowledge of current and emerging technologies.

The Marketing program should also integrate workplace dg
accommodate students’ learning styles and interests. A V.
and abilities.

When individual needs have been determix
Marketing instructors and other appropz
with students’ career and technical educa
experiences and skill development in the M

should be planned cooperatively by
fective when developed in conjunction

] ecial populations, a
> personnel, ‘because’ Individual Educati
n instructors.

Career and i i ns (CTSOs)
Nationally affiliated Career and Technical Student Organizatio DECA, Inc. and FBLA-PBL, Inc., are an integral part of classroom
instruction in each career and technical education program. -PBL make a positive difference in the lives of students by developing
their potential for leadership, personal growth, and car usiness, finance, and marketing education. The purpose of these
organizations is to help students develop an understandi i try and technology while learning teamwork and leadership skills.
The importance of CTSOs is indicated by their inclusion i oundational skills to be taught in every Marketing course. Goals of student
organizations include:
e developing individual potential;
e developing effective leadership and
e increasing knowledge and understan
e assisting in the exploration of occupation

izenship skills' throu cial, economic, scholastic, and civic activities;
f an evér-changing society;
oices and the development of essential workplace skills;

2021 Alabama Course of Study: Marketing 6



e participating in career development events; and
e serving the school and community through community service projects.

Business-Industry-School Relationships

The very nature of Marketing requires a close relationship between the gchool and the business community. Some aspeéts of this relationship are
specified by state and federal laws and regulations, while others are determined bythe desires, interests, and willingness ofischool personnel and
business leaders in the local community. The relationship between schools and businesses can be immensely beneficial to all parties involved.

Student'Work Experience

As students begin to plan careers, they must have opportdnities tofvisit, tour, and work at locdl"'industsies and busingsses. Real-world experiences
such as cooperative education, internships, apprenticeShips, and jobgshadowing contribute to the worksbased, dervice-based, and project-based
learning that enhances classroom instructiong@An additionalybenefit comes from continuous feedback fromistudents and supervisors, who evaluate
the program to facilitate changes that satisfyf industry needs.

Advisory Councils and Partnerships

In accordance with Alabama State Department of'Education guidelines,€ach Career and Techni€al Education program has an advisory council made
up of representatives of the local business community that provides pfofessional, real-world Wput regarding equipment needs, curriculum emphases,
technical updates, and problem-solving. This link to business and industty may ‘also provide external support by supplying equipment, resource
materials, or qualified speakers. Community partners may provide progtam sponsors, judges for student career development events, financial
support, scholarships, field trip sites, and other program needss

Community Involvement and Service

There are many ways for Marketing students and teachers to becamedinvolved with community service projects, providing benefits for students and
their communities. Local organizations sug¢h, as civic clubs, professional educational groups, youth organizations, and community adult education
programs are valuable resources for Marketing, prografs. Open houses, tours, and presentations allow families and other interested citizens to
become more informed about Marketing and more involved in the education environment.

2021 Alabama Course of Study: Marketing 7



Postsecondary and Higher Education Credit

Postsecondary and higher education articulation is a significant element in a student’s career cluster. Secondary and postsecondary instructors must
communicate on a regular basis to ensure a smooth transition for students and to ensure students are aware of articulation opportunities. Articulation

benefits by serving as guest speakers, donating equipment, shari
appropriate for the school community.

Dual Enrollment for Dual Credit is an enrichment opp
courses taken through an Alabama Community
school. Articulated credit is awarded when 2
agreement with that student’s participating

Y4

4
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Directions for Interpreting Standards

The 2021 Alabama Course of Study: Marketing is organized around the following elements: foundational standards, topics, and content standards.

Foundational standards are an important part of every course. Thr
opportunities and requirements, practice the skills needed to succee
afforded by Career and Technical Student Organizations, learn and prac

tandards, students learn and appl
lace, develop leadership and tak
igital skills, and take steps to fe

ety concepts, explore career

Related content standards are grouped under Topics. In the example
closely related.

Content Standards contain the minimum required conte
Some have sub-standards, indicated with a, b, ¢, d, whi
by italicized examples, which represent optio i
lists and are not required to be taught. Wh
listed must be taught; others may also bg

Local education agencies (LEAs) may add s
“Students will...”

The course of study does not dictate curriculum, teachi ; i’ in h standards are listed within a course or grade is not
intended to convey the order for instruction. Even though one topi listed before another, the first topic does not have to be taught before the
second. A teacher may choose to teach the second topic before th
topic that leads to students reaching the standards for both
based on the Course of Study.

ch both at the same time to highlight connection, or to select a different
education agency should create its own curriculum and pacing guide

4
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Standard
Topic Number

1

Gather and share information on legal issues affecting businesses.

a. Identify governmental agencies ions affecting businesses.
b. Define and utilize terms used i
Examples: copyright, tra

Content Standard

Legal Issues

Sub-Standards

2021 Alabama Course of Study: Marketing
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CLUSTER OVERVIEW
MARKETING

Students will develop knowledge and skills in marketing through the
in marketing, sales, real estate, and entrepreneurship and for posts
functional marketing concepts in:

® cconomics
customer relations
business basics
product and service planning
marketing-information management

purchasing and pricing
selling and promotion
risk management
financing and logistics
international marketing
real estate
management, and

entrepreneurship.

ed Marketing Program. The prog epares students for careers
Courses are designedito e size foundational and

The Marketing Cluster offers students a pathway to earn national credential§ in marketing, professional sales, and real estate sales. Courses include
e to do at the end of each course. The foundation courses (Business

, undations of Business Leadership) are optional and not required for
eer Pathway Project in Marketing, CTE lab in Marketing, and/or Work-Based
ting4€luster and wish to broaden and/or deepen their marketing knowledge and
dents to benefit from the study of marketing as early as sixth grade.

Software Applications I, Business Communications, Car
successful completion of a chosen pathway. Capstone c
Learning) are available for students who progress through the M
skills. This cluster offers opportunities for middle and junior high

4
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The program’s structure is an essential feature that creates a classroom and laboratory environment of safety and professionalism. The engaging
environment enhances students’ freedom to explore and learn, encourages teamwork, and stimulates creativity. The student outcomes will include
job readiness skills necessary for future employment.

This cluster prepares learners for careers in planning, organizing, directing managmg, and evaluating the business/marketing functions essential to
efficient and productive business operations. The use of technology is ortant component of the course. Cateer opportunities in this cluster
are available in every sector of the economy and require specific s ization, time management, custo ice, and communication.
Rigorous instruction is provided to equip learners with knowledge | Career and Technical
Education courses emphasize application of knowledge and skills to sol

Students in the Marketing program affiliate with DECA an
(CTSOs). These organizations enhance classroom instruction

Technical Student Organizations
xpand, workplace-readiness skills,

competencies and increase leadership skills. Teachers ] d FBLA-PBL resources. The
importance of CTSOs is indicated by their inc i

Course of Study standards represent the i ] i C culum. LEAs and local schools should
use these standards to create a curriculu at utili able resources to meet t 1 erests of the local community. All Career
and Technical Education courses emphasize owledge and skills to s

2021 Alabama Course of Study: Marketing 12



Business Skills Development

Business Skills Development

Course Duration 6 weeks (24 hours) OR

(to be determined by | 9 weeks (35 hours) OR

LEA) 1 semester (70 hours) OR
1 year (140 hours)

Grade Levels 7-8

Prerequisites

utilizing personal prot
Foundational forces.

Standards 7.

Demonstrate effective workpla

positive work ethic, p?vs

2021 Alabama Course of Study: Marketing 13
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Business Skills Development

3. Explore the range of careers available in the field and investigate their educational requirements, and
demonstrate job-seeking skills including resume-writing and interviewing.

4. Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

5. Participate in a Career and Technical Stu rganization (CTSO) to increase kn
enhance leadership and teamwork.

ge and skills and to

6. Discuss and demonstrate ways to value ractice cultural ersonal biases

and stereotypes.

sity a

VELOP
TANDARDS

NT

o dete
ling

career opportunities, job
license requirements for a selected career

Career

Explorations

] St -line blog reports, web quests, personal interest
’Z, prefessional interviews, internships, apprenticeships

2. Explore and complete self-assessments that highlight one’s own work values and aptitudes.

4. Demonstrate verbal communic
the workplace.

ict manage 1es to resolve workplace conflict.
es: role\plays, active listening techniques

Business
Communication 5. Applyc

2021 Alabama Course of Study: Marketing 14



Business Skills Development

6. Create business communications related to employment.
Examples: resume, letter of application, letter of resignation

7. Explain the purpose of a business interview.
a. Demonstrate appropriate dress and behavior for an employment interview.

8. Identify and describe professional

Examples: core elements/ov
teamwork, networking, critic
decision-making

Interpersonal
and Professional
Growth

leader%tyles and the qualities of a good leader.
eadership.

Leadership , i i mwork and good leadership.

w the use (?ﬂl

2021 Alabama Course of Study: Marketing 15
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and other technology has the potential to damage one’s future career




Computer
Hardware
and Software

Personal
and Business
Finance

Business Skills Development

17. Demonstrate proper maintenance and techniques when using hardware and software, including file management,
backing up files, having a backup plan when technology fails, and troubleshooting systems and applications.

18. Use technology systems and operations in a business environment.
a. Utilize various hardware and softwar to produce business-related publications.
Examples: letters, memos, gendas, web pages, podcasts, flier.
labels, advertisements

usiness cards, mailing

20. Create a personal budget baseg 1 1 1 cted income and expenditures.

21. Create financial records
Examples: ba

4
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Career Explorations

Career Explorations

Course Duration 6 weeks (24 hours) OR

(to be determined by | 9 weeks (35 hours) OR

LEA) 1 semester (70 hours) OR
1 year (140 hours)

Grade Levels 6-8

Prerequisites

Career Explorations is designed to provide opportunities for s
technology, work ethics, communication skills, the value of wo

aware of the importance of basic
Students will begin investigating

concepts, explore career opportunities and 't
advantage of the opportunities afforded by

hnical Student Organizations (C

Work-Based Learning (awareness, € on, participation, and training). The foundational

standards are to be incorporated throughout the cou

Each foundational standard completes the stem “Students will... "
1. Incorporate safety proce i i erating, and maintaining tools and machinery; handling
materials; utilizing per i ent; maintaining a safe work area; and handling hazardous

Foundational -
2. Demonstrate effective workpla

Standards

ime management, and teamwork.

positive work ethic, problem-s
3. Exploret ge of l;s available in the field and investigate their educational requirements, and
demonst eeking skills including resume-writing and interviewing.

2021 Alabama Course of Study: Marketing 17



Career Explorations

4. Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

5. Participate in a Career and Technical Student Organization (CTSO) to increase knowledge and skills and to
enhance leadership and teamwork.

6. Discuss and demonstrate ways to v di ty and practice cultural sensitivity t
and stereotypes.

come personal biases

PL TIONS

Work Ethics

Communication

SKkills

6. Demonstrate positive work beh
Employability skills, integrity in a w?uat d willingness to follow rules and procedures.

Skills 7. Describe ment skills needed for obtaining and maintaining a job.
unctuality, communication, attention to detail

2021 Alabama Course of Study: Marketing 18



Career Explorations

8. Demonstrate interpersonal skills, including teamwork, conflict management, problem-solving, and networking.

Leadership

9. Research and demonstrate leadership skills for creating an environment that fosters mutual trust and respect.

10. Locate resources to determine job and career opportunities related to fields covered in the Alabama Career and
Technical Education Clusters.
Career a. Describe each of the Alabama

echnical Education Clusters.

Opportunities

11. Identify employment opportunities t

12. Create a personal plan of stud rces used to

Q&

4
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Digital Media Skills Development

Digital Media Skills Development

Course Duration 6 weeks (24 hours) OR

(to be determined by | 9 weeks (35 hours) OR

LEA) 1 semester (70 hours) OR
1 year (140 hours)

Grade Level 8

Prerequisites

Digital Media Skills Development provides a creative, hands-

Digital Media Skills Development may be (offe : explore different areas of interest. All
content standards must be addressed regg lards will be determined by the course
duration.

advantage of the opportunities afforded by Career &
and incorporate cultural sensitivity into their lives. The foundation

ions (C s), learn and practice essential digital literacy skills,

needed to succee workplace, develop leadership qualities and take
&corpora‘ted throughout the course.

1. Incorporate safety pro i ating, and maintaining tools and machinery; handling materials;
utilizing personal proteeti ; maintaining a safe work area; and handling hazardous materials and

Foundational forces.

Standards 2. Demonstrate effective wo
positive ethic, pr

2021 Alabama Course of Study: Marketing 20



Digital Media Skills Development

3. Explore the range of careers available in the field and investigate their educational requirements, and
demonstrate job-seeking skills including resume-writing and interviewing.

4. Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

5. Participate in a Career and Technical Stu rganization (CTSO) to increase kn
enhance leadership and teamwork.

ge and skills and to

ractice cultural ersonal biases

sity a

6. Discuss and demonstrate ways to value
and stereotypes.

DIGITAL S DEVEL

TANDARDS

. . . g i compu mponents.
Basic Skills : : ] ms, hardware, operating systems, software

Presentation
Software

4. Utilize software to cre 10ns 1 formats that allow the presentations to be transported and shared
with an audience.

5. Demonstrate oral presentation sustain listeners’ attention and interest, including eye contact, clear
Communication enunciation, and use of visual
Skills 6. Develop 1t mat£o accompany a presentation, including tables and charts.

2021 Alabama Course of Study: Marketing 21



Digital Media Skills Development

7. Apply active listening skills to obtain and clarify information.

8. Summarize written materials from various career sources clearly, concisely, and accurately.

9. Design, create, and edit video components.
Examples: trim, slow, add ph

10. Demonstrate procedures for combi ding text, and applying 3D effe

11. Utilize file formats to export or sharevi

Work Ethic 12. Explain the personal and societal b

/
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Digital Technology

Digital Technology

Course Duration 6 weeks (24 hours) OR
(to be determined by 9 weeks (35 hours) OR
LEA) 1 semester (70 hours) OR
1 year (140 hours)
Grade Levels 6-8
Prerequisites
Digital Technology is designed for students who want to mastet bas i i atabase management, spreadsheet

reinforced throughout this course.

concepts, explore career opportunities and requi : ace, develop leadership qualities and take
advantage of the opportunities afforded by echni i s), learn and practice essential digital literacy skills,
and incorporate cultural sensitivity into their I1v ) rat roughout the course.

operatn&md maintaining tools and machinery; handling materials;
intaining a safe work area; and handling hazardous materials and
forces.

Foundational 2. Demonstrate effective
Standards positive work ethic, pr

ility skills, including communication, awareness of diversity,
e management, and teamwork.

demonstrate job-seeki

3. Explore the range of careeis av in the field and investigate their educational requirements, and

2021 Alabama Course of Study: Marketing 23



Digital Technology

4. Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

5. Participate in a Career and Technical Student Organization (CTSO) to increase knowledge and skills and to
enhance leadership and teamwork.

6. Discuss and demonstrate ways to v di ty and practice cultural sensitivity t
and stereotypes.

come personal biases

DIGIT
CON

OLOGY

Each content standard completes the stem “Students wil

systems, software, file

g.

o disk, defragmenting disk, clearing
Computer Basics

Software 5. Use spreadsheet softw , save, open, edit, and print a workbook or worksheet.
Application a. Utilize formulas for proble i

b. Create charts to interpret sp
6. Create a ase file/

. tables, reports, forms, queries
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Digital Technology

7. Demonstrate procedures for creating, saving, retrieving, and delivering multimedia presentations.

8. Demonstrate uses of the Internet in business.
Examples: purchasing, research and development, publicity, communication, selling

ies, responsibilities, and education
ation technology positions and id

9. Research career and entrepreneurial
requirements in high-demand, en
advancement to upper-level position
a. Utilize research and local Workfi

Career technology position of parti

Opportunities positions in the professio

b. Prepare and present a slic
position to upper-le

Examples: res

Technology

Ethics

Computational
Thinking
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Entrepreneurship and Financial Skills Development

Entrepreneurship and Financial Skills Development

Course Duration 6 weeks (24 hours) OR

(to be determined by | 9 weeks (35 hours) OR

LEA) 1 semester (70 hours) OR
1 year (140 hours)

Grade Level 8

Prerequisites

Entrepreneurship and Financial Skills Development is designe
focus on skills needed to start and operate a business while in
business tools that enable students to plan, create develo

Entrepreneurship and Financial Skills De
of interest. All content standards must be ad
by the course duration.

owing students to explore different areas
he depth of the content standards will be determined

gh these standards, students learn and apply safety
succeed in the workplace, develop leadership qualities and take
anizations (CTSOs), learn and practice essential digital literacy skills,
are to be incorporated throughout the course.

advantage of the opportunities afforded by Career and Technlcal
and incorporate cultural sensitivity into their lives. The foun

1. Incorporate safety procedures i
utilizing personal protective eq

Foundational

Standards
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Entrepreneurship and Financial Skills Development

3. Explore the range of careers available in the field and investigate their educational requirements, and
demonstrate job-seeking skills including resume-writing and interviewing.

4. Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

5. Participate in a Career and Technical Stu rganization (CTSO) to increase kn
enhance leadership and teamwork.

ge and skills and to

6. Discuss and demonstrate ways to value ractice cultural ersonal biases

and stereotypes.

sity a

ENTREPRENEURSHI CIAL SKI

NT TANDARDS

economy.

t entrep?shi .
i decision-making process in an entrepreneurial venture.

a. Explain the determinants o demand.
En trepreneurship b. Describe ethical and soei ics faced by entrepreneurs.
3. Identify methods to de 1 ds of customers.
a. Distinguish betwee i that produce a product and those that provide a service.

4. Describe the aspects of interpe lationships in organizations.
a. Explain factors that tb ss relations.
es: co nication, honesty
b. Identi to improve interpersonal relationships and manage conflicts.
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Entrepreneurship and Financial Skills Development

5. Research and describe traits and behaviors associated with entrepreneurial success.
Example: Research and write a brief biography of two or more successful entrepreneurs, highlighting the
personal characteristics that helped them to succeed in business
a. Gather, evaluate, and share information on the ways mentors can benefit entrepreneurs.
b. Gather and share information regarding agencies and government programs which encourage or support small
businesses.
Examples: chambers of c all Business Administration

strategy.

Business
Operations

arts of a business plan.
for an entrepreneur

Financial Concepts

costs, ?ve
by small business owners.

ntrepreneurs can effectively utilize the Internet.

the Internet which are not available in other venues.
sadvantages of using the Internet to do business.

in terms of functionality, attractiveness, and customer usability.

10. Research and share info
E-commerce a. Identify business o

Opportunities b. Describe the advan
c. Evaluate a variety of websit

4
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Exploring Business Management and Administration, Finance, and Marketing Clusters

Exploring Business Management and Administration,

Finance, and Marketing Clusters

Course Duration 6 weeks (24 hours) OR

(to be determined by | 9 weeks (35 hours) OR

LEA) 1 semester (70 hours) OR
1 year (140 hours)

Grade Levels 6-7

Prerequisites

Exploring Business Management and Administration,
to pathways in the Business Management and Admini
project-based environment. Students will explg
choice.

Exploring Business Management and Admini i i cd'as'a component of a course rotation allowing
students to explore different areas of intere ¢ dless of the duration of the course. The depth of the

anizations (CTSOs), learn and practice essential digital literacy skills,
re to be incorporated throughout the course.

advantage of the opportunities afforded by Career and Technical Student
and incorporate cultural sensitivity into their lives. The foun.

4
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Exploring Business Management and Administration, Finance, and Marketing Clusters

Each foundational standard completes the stem “Students will...”

1. Incorporate safety procedures in handling, operating, and maintaining tools and machinery; handling materials;
utilizing personal protective equipment; maintaining a safe work area; and handling hazardous materials and
forces.

2. Demonstrate effective workplace an ility skills, including communicati

agement, and teamwork.

awareness of diversity,

3. Explore the range of careers availab investigate their educati i ts, and

Foundational demonstrate job-seeking skills including e-wrtting and intervie

Standards

4. Advocate, utilize, and practi i ation and technology tools
specific to the industry p

5. Participate in a Care ledge and skills and to

6. Di e ways to value diversity pra tura ivity to overcome personal biases

EXPLORING B ' INISTRATION,
TERS

1. List the Alabama caree
a. Describe the Busine
do.

ss Management and Administration Cluster.
d Administration pathway and explain what someone in the field might

Exploring Business
Cluster Careers
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Exploring
Marketing Careers

Exploring Finance
Careers

Job Search

Employability
Skills

Stress and Time
Management

Exploring Business Management and Administration, Finance, and Marketing Clusters

List the Alabama career pathways in the Marketing Cluster.

a. Describe the Marketing Cluster and explain what someone in the marketing field might do.

b. Describe one career from each pathway in the Alabama Career and Technical Education Marketing Cluster.

c. Research and create a visual presentation outlining the educational requirements and salaries for an entry-level,
mid-level, and upper management position within the marketing field.

List the Alabama career pathways in
a. Describe the Finance Cluster and

Explain the process of
finance.

List and describ
Finance.

a. Discuss how a person can de
b. Describe a scenario to illust
c. Assess personal strengt

positions in Bu anagement and Administration, Marketing, and

soft s needed for career success.
work ethic.
s that would impact successful employment.

Discuss the relationshi management.
a. Determine the effect nd poor time management and their corresponding stress levels, then develop

b. Utilize a plan to im?nt
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Leadership

Exploring Business Management and Administration, Finance, and Marketing Clusters

7. Explore the Career and Technical Student Organizations (CTSOs) available in Alabama relating to Business
Management and Administration, Finance, and Marketing and describe how they enhance the skills and knowledge
needed in the business management and administration, finance, and marketing fields.

List the goals of the selected CTSOs.

Research the history of the selected CESOs.

Describe the student leadership positi ilable at the local and state levels in the selected CTSOs.

Research and prepare an entry fi mpetitive event at the local and st

Describe local, state, and national s, events, and conferences.

Utilize research to create and pres i 1deo for the sele SO that de
benefits of membership, and leadexsl cational and service opportunities available.

()

mo a0 o

es interesting facts,
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Introduction to Business Management and Administra, Finance, and Marketing Career Clusters

Introduction to

Business Management and Administration,
Finance, and Marketlng Career Clusters

Course Duration 6 weeks (24 hours) OR

(to be determined by | 9 weeks (35 hours) OR

LEA) 1 semester (70 hours) OR
1 year (140 hours)

Grade Level 8

Prerequisites

Introduction to Business Management and introduces students to specializations
ess activities, as well as knowledge of

business processes, professional develops ip. i csize and share business information.

Foundational standards, shown in the table below, are an important part very course. Through these standards, students learn and apply safety
ded to succeed in the workplace, develop leadership qualities and take
advantage of the opportunities afforded by Career and T i izations (CTSOs), learn and practice essential digital literacy skills,
and incorporate cultural sensitivity into their lives. The fo i tandards are to be incorporated throughout the course.
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Introduction to Business Management and Administra, Finance, and Marketing Career Clusters

Each foundational standard completes the stem “Students will...”

Foundational

Standards

Business

Career Clusters

Incorporate safety procedures in handling, operating, and maintaining tools and machinery; handling materials;

utilizing personal protective equipment; maintaining a safe work area; and handling hazardous materials and
forces.

Demonstrate effective workplace an. ility skills, including communicati

agement, and teamwork.

awareness of diversity,

Explore the range of careers availab investigate their educati i ts, and
demonstrate job-seeking skills including e-wrtting and interviewi

Advocate, utilize, and practi
specific to the industry p

Participate in a Care

Relate business functio ,business strategies,and organizational goal achievement.
a. Explain why businesses and @rganizations exist and their roles in society, and describe types of business
models.

b. Describe business ?es t

2021 Alabama Course of Study: Marketing

ur in response to the external environment in which businesses operate.
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Finance
Career Clusters

Marketing
Career Clusters

Entrepreneurship

Introduction to Business Management and Administra, Finance, and Marketing Career Clusters

c. Describe types of business activities and the differences in implementation that occur in large and small
businesses.
Examples: accounting, finance, human resources management, information management, marketing,
operations, sales and strategic management
d. Gather and share information on forces that are driving business changes.

e. Identify ways organizations are a
Examples: proactive mana

Describe the need for and rol
business activities or functi

2 income statements
b. Reviéw i of insurance nee

Explain facto i rs, clients
achieve the company’s desire
c. Describe connections betw

Examples: influenci
d. Prepare a short mar

actions and results.
ehavior, gaining market share
business to increase customer base and expand its product line.

Gather and share info i t the key factors of entrepreneurship and its importance in the economy.
a. Describe the impact of smal 1 s on local, state, and national economies.
b. Explain the possibilities of r rewards for entrepreneurs.
c. Engagéi activiti%ed t all business ownership.
les: eting campaign, sales campaign, customer service, finance/accounting, human

2021 Alabama Course of Study: Marketing 35



Professional

Development

Employability
Skills

Business Ethics

and Law

5.

Introduction to Business Management and Administra, Finance, and Marketing Career Clusters

Identify and utilize steps of the career planning process to help prepare for employment in the business, finance,

and marketing industries.

a. Gather, evaluate, and share information about selected careers in business, finance, and marketing, including
necessary skills, employment opportunities, and employers' expectations.

b. Gather and share information on the rele of professional organizations in advancing careers in business,
finance, and marketing.

Develop career awareness and emplo
business settings.

a. Identify the scope of career
and experience.

Develop a career plan tha

environment.
c. Describe consumer rights a

consumer protection la
d. Identify potential co interest een personal, organizational, and professional ethical standards.

4
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International

Business

Introduction to Business Management and Administra, Finance, and Marketing Career Clusters

8. Relate factors impacting international business to internal business operations, practices, and strategies.

a.

Describe the global environment in which businesses operate and explain how the international environment
impacts a business’s overall global strategy.

Explain the nature of global legal systems and legal resource approaches available to resolve disputes in global
markets.

Examples: lawsuits, arbitr
Explain regulations governing b
Describe customs regulations, the
facilitate trade.

borative law, mediation, negotiati cilitation, avoidance

reign monetary payments.

ment agencies that
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Introduction to Programming

Introduction to Programming

Course Duration 6 weeks (24 hours) OR
(to be determined 9 weeks (35 hours) OR
by LEA) 1 semester (70 hours) OR
1 year (140 hours)
Grade Levels 7-8
Prerequisites
Introduction to Programming provides an understanding of b ute gramming concepts Programming will be introduced

through a variety of projects and object-based programming a tions. Business relat

skills will be a part of this course.

pli h as teamwork and interpersonal

tof a rotation allowing stude xplo ent areas of interest. All content
rse. The depth of the ¢ ] illbe determined by the course duration.

concepts, explore career opportunities and i ucceed in the workplace, develop leadership qualities and take
advantage of the opportunities afforded by Ca and practice essential digital literacy skills,

1. Incorporate safety procedures in handling, operating, and maintaining tools and machinery; handling materials;
utilizing personal protecti ipment; maintaining a safe work area; and handling hazardous materials and
forces.

Foundational 2. Demonstrate effective workpla loyability skills, including communication, awareness of diversity,
Standards positive work ethic, problem-solvi e management, and teamwork.
3. Explore the range of ca e in the field and investigate their educational requirements, and
demonstrate job-seekifig skills including resume-writing and interviewing.
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Introduction to Programming

4. Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

5. Participate in a Career and Technical Student Organization (CTSO) to increase knowledge and skills and to
enhance leadership and teamwork.

6. Discuss and demonstrate ways to v di ty and practice cultural sensitivity t
and stereotypes.

come personal biases

OGRAMMIN

Programming
and

Development

Gather and share information on and c e perspective of software development.

6. Demonstrate problem-solving and anal
mistakes.

al skills while using the design process and correcting programming

7. Demonstrate how websites and web browsers interact with one another on the Internet.

Web Design

8. Create a business web page.

' 4
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Customer Service
and Leadership

Career
Opportunities

Computational
Thinking

Digital Culture

Introduction to Programming

Demonstrate different ways in which communication can be used within the workplace.
a. Describe the different types of skills employees should use with customers.
Examples: verbal communication, body language, conflict resolution, respect

. Describe important aspects of large-scale software design processes and implementation.

i can secure data on line.
ineeri&l determine how they affect society.
Examples: phishing, hoaxes, spoofing, baiting

ethical vior online.
e to advoeate good digital citizenship.

. Promote positive, safe,
Example: Create a broc

. Describe the impact of data pe n personal and professional digital identity.

. Analyze current events, and co and contrast the scope, emphases, and biases of information available from
digital soutees across obe.
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Systems
and Modeling

Introduction to Programming

22. Examine the role of censorship and bias in society and global culture.
23. Explain the importance of using assistive technologies to produce a product.

24. Contrast the positive and negative impacts of artificial intelligence in industry.

25. Explain networks and specific set- or a business environment.

26. Determine effective cyber security ing a company.

Examples: password requiremen building securi
27. Diagram a model that represe I a company.
Examples: supply and @ 2w business model, any organizationglichart

S

4
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Advertising and Sales

Advertising and Sales

Course Credit 1.0
Grade Levels 9-12
Prerequisites
Advertising and Sales provides the tools necessary for the developm i i rograms. This course

focuses on the performance of key responsibilities required in the ad

course are pricing,
visual merchandising, advertising, special promotions, professio

forces.

? area; and handling hazardous materials and
2. Demonstrate effective workpla loyability skills, including communication, awareness of diversity,
. positive work ethic, problem-solving, time management, and teamwork.

Foundational

Standards demonstrate job-seeki i i e-writing and interviewing.

4. Advocate, utilize, and i e, legal, responsible, and ethical use of information and technology tools
specific to the industry pathwa

Participate in a Career andyTec tudent Organization (CTSO) to increase knowledge and skills and to
enhance I
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Advertising and Sales

6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

ADVERTISING AND SALES
CONTEN

Each content standard completes the stem “Students will...”

1. Analyze the impact of the adven and otion industry.
' lopment of the adve
d trends in advertisi
2.

Selling

and
Promotion

Explain the importance of ti i 'feme s of the promotional mix.
c. Examine and report on the arketing on the elements of the promotional mix.
d. Analyze the role of branding and trademarks and discuss how they are used to position products and/or

a. Explain the importance of coordinating elements in advertisements.

b. Determine the advertising r edia and select the appropriate media for a product or service.
c. Explain the need to coerdin: ertising campaigns with other marketing activities.
d. Pitch omotion}
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Market

Planning

Advertising and Sales

Calculate media costs that affect the elements of the promotional mix.

a. Identify the factors that affect the costs of all media.

b. Describe the advantages and disadvantages of each type of media based on costs and effectiveness of the
message.

c. Explain the importance of cooperativg advertising to a business.

Demonstrate advertising technique
a. Create advertising layouts, deve
advertisements, and write prom
b. Explain the advantages and disa
c. d
d.

ail, and professional
ifferent types cnsati entive methods used in advertising

a.

a.
b. Explain the advan

C.

Analyze

a. Desc chnology in the marketing-information management function.

b. Expl cteristics and techniques of effective data collection instruments for gathering and processing
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Customer
Relations

Legal Issues

C.

Advertising and Sales

Identify ways to segment advertising/promotion markets and explain the benefits of target marketing.

d. Conduct a market analysis including market size, area, and potential.

10. Identify the personal characteristics needed for a successful career in sales.

a. Utilize customer research methods t
b. Describe how sales professional

11. Identify and utilize various follow-u
a. Explain the importance of obtai
b. Explain the importance of cus

evelop a potential customer base.
er and product knowledge to satis

ustomers’ needs.

in order to retain a cu
ts future sales camp
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Business Communications

Business Communications

Course Credit 0.5 (Content standards 1-10 are required), OR
1.0 (All content standards are required)

Grade Levels 9-12

Prerequisites

Business Communications focuses on how employees and manage
organization to reach organizational goals, objectives, and activities
and content is designed to encourage exploration of business ethi skills. Content standards require
the use of presentation and word processing software to create busi ency in producing documents and
multimedia presentations.

Foundational standards, shown in the table belo students learn and apply safety
concepts, explore career opportunities and , develop leadership qualities and take
advantage of the opportunities afforded k rn and practice essential digital literacy skills,

1. Incorporate safe i , operatinggand ining tools and machinery; handling materials;
utilizing personal protective equi aintai’ ork area; and handling hazardous materials and
forces.

2. Demonstrate effective w yability skills, including communication, awareness of diversity,
Foundational positive work ethic, pr ing, ti nagement, and teamwork.

Standards 3

Explore the range of ¢

ble in the field and investigate their educational requirements, and
demonstrate job-seeking skills i i

lud esume-writing and interviewing.

Advocategutilize, and praCtice egal, responsible, and ethical use of information and technology tools
specific t indust thway.
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Business Communications

5. Participate in a Career and Technical Student Organization (CTSO) to increase knowledge and skills and to
enhance leadership and teamwork.

6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

BUSINESS C
CONTEN

CATIONS
N S

Each content standard completes the stem “Students will...”

ples of each type.

General al and technical barriers to

Communication

?ers mmunication, organizational communication,
c. Identify regional, internatio Itural differences in communication.

Oral d. sed on individual or group research.
Communication e. i i i ation affect choices of style and tone.

a. Follow oral directi istening attentively, taking accurate notes, and asking questions.
b. Demonstrate business telep 1

c. Demonstrate cour?ld r
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Written

Communication

Business Communications

Demonstrate correct usage and mechanics in English, including sentence structure, punctuation, and grammar, to
communicate clearly and concisely.
a. Compose sentences using the correct forms of commonly misused or misspelled words.

Examples: accept/except, to/too/two, want/won t, their/there/they 're

Utilize reading strategies to read effici prehend content, and retain info
a. Select and utilize reading meth icular situation.
Example: Use skim and s fopic sentences,
vocabulary, words in bold
b. Read, follow, and create detai

a. Explain the the writing process: 1 i diting, publishing.
roduce emails and le ropri , purpose, and audience.

Compose an ¢

a. , A d publish a business report.

b. g title page, table of contents, abstract/executive summary,
body (including introducti usion), references, and appendices.

c. Compare and contrast ﬁli i ormational reports and their appropriate uses.

‘
/
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Business Communications

8. Apply communication skills in varied professional roles.
a. Demonstrate steps of a conflict-resolution process.
b. Describe effective leadership skills.
Examples: planning, organizing, monitoring
c. Explain the stages of team development, indicating the procedures involved in each stage.
Examples: forming, stormi g, and performing
d. Explain ethics and integrity as business communication.

Human Relations

nts by configuring
xisting document

Digital .

Technology

11.

b. Evaluate the effecti
Explain how indiv

f the ethical, legal, and privacy issues surrounding the access and use of
what not to share.
technology etiquette in communicating with a target audience and in the
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Business Communications

12. Demonstrate proficiency with presentation software to create, edit, publish, and deliver professional business

presentations.

a. Manage a presentation by adjusting views, manipulating presentation features, configuring quick access
toolbar, and utilizing presentation file options.

b. Create a professional slide presentatign by constructing and editing a photo album, changing slide orientation
settings, adding and deleting sli ing slides, entering and editing text, and formatting text boxes.

c. Apply graphic and multimedia presentation by manipulating gra ments, images, and/or
audio and video elements.

d. Create charts and tables within a

13. Create and present a digital p
business communication.

Career
Opportunities
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Business Software Applications I

Business Software Applications I

Course Credit 1.0
Grade Levels 9-12
Prerequisites

Business Software Applications I emphasizes the skills required to

utilizing pers
forces.

2. Demonstrate effective workpla
positive work ethic, problemssolving, ti
Foundational

Standards

demonstrate job-seeki

4. Advocate, utilize, and practice

specific tg the industr?wa
5. ici Career‘and Technical Student Organization (CTSO) to increase knowledge and skills and to
ip and teamwork.
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Business Software Applications I

_ 6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

BUSINESS SOFTWARE APPLICATIONS I
DARDS

Each content standard completes the stem “Students will...”

rting files, rting files, and

Basic Computer

applicati
Examples: keyboarding, v, ogniti andwriting recognition, scanning

Is to text within a document in word processing applications.
in word processing applications.

Word Processing

Create and modify i t and apply table styles.

Create and manage referen
Insert graphic objects withi

@ o o o

ment and apply formatting to those graphics.
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Business Software Applications I

4. Produce and edit business documents using word processing technology, including business letters, research
papers, and reports that include title or cover page, headings, table of contents, page numbers, headers, footers,
in-text citations, footnotes, and endnotes.

5. Create, edit, and share documents using online word processing technologies.

6. Utilize the desktop publishing proc design principles to publications.

Desktop 8.
Publishing

sktop publishing software.
logs, letterheads, informational

Spreadsheets

11. Formulate and produc
Examples: bud,
foreign currencies

/
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Business Software Applications I

12. Create and manage industry-appropriate slideshows using presentation software.

a. Apply suitable design elements for professional business presentations.
b. Edit and customize master slide options in presentations.
Presentation c. Apply custom animation effects and transitions in presentations.
Software d. Insert and edit objects in presentations.
e. Insert hyperlinks and action buttons impresentations.
13. Create and deliver well-organized, i opriate presentations for a varie iness situations.

Examples: informative, instr

gement systems, using professional

Database
Management

16. Use technology 1 nd enhance workplace performance.
a. Access, process, and transmit i
Examples: fax, emai

b. Perform integrated functi

Productivity a. Use cloud computi 1 ve productivity by designing, saving, and uploading documents in an online
account.
b. Use online collaboration to

social'networking as a business tool, including professional portfolios and blogs,
rivacy settings and safety issues.
onal and business use of “apps” on digital devices.
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Business Software Applications I

18. Describe the importance of professional ethics and legal responsibilities in the workplace.
a. Evaluate and justify decisions based on ethical reasoning.
b. Identify and explain personal and long-term consequences of unethical or illegal behaviors in the workplace.
c. Evaluate components of acceptable use policies, code of ethics, and their role in a business environment.
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Buying and Selling Real Estate

Buying and Selling Real Estate

Course Credit 1.0
Grade Levels 10-12
Prerequisites Introduction to Real Estate Sales

g client relationships; following
and showing property to clients.
related activities.

procedures for listing, buying, and selling real estate; understa
Laboratory experiences are an integral part of this course an

Foundational standards, shown in the table below, are tudents learn and apply safety
concepts, explore career opportunities and re . i & elop leadership qualities and take
advantage of the opportunities afforded b ¢ i : arn and practice essential digital literacy

1. Incorporate sa i ing, operating, and maifitaining tools and machinery; handling materials;
utilizing personal protective equip aintai? ork area; and handling hazardous materials and
forces

Foundational
Standards 3

. Explore the range of ¢ i 1d and investigate their educational requirements, and
demonstrate job-seeki ills in€luding resume-writing and interviewing.

4. Advocate, utilize, and practice

specific to the industr%wa
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Buying and Selling Real Estate

5. Participate in a Career and Technical Student Organization (CTSO) to increase knowledge and skills and to
enhance leadership and teamwork.

6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

BUYING AND S
CONTEN

AL ESTATE

Each content standard completes the stem “Students will...”

Financing
3. S
Examples: discount poi down payment, property tax, prorations, commission and commission
splits, seller's proceeds er's funds needed at closing
4. Create and deliver a pr real estate financing process from application to closing.
5. Research the laws that real estate industry and describe the importance of legal compliance for a real
estate agency or brokerage co g
Contracts Examples: contract cla endments, addenda
6. Analyze icable cv&s, agreements, and forms for a real estate purchase.
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Buying and Selling Real Estate

7. Analyze clauses and contingencies in land, real property, and real estate contract negotiations.
Examples: offers, purchase agreements, counter-offers, multiple offers

8. Summarize state and federal rules and regulations that govern selling and buying real estate, including trust
and escrow accounts, federal fair housing,laws (protected classes, prohibited conduct, and exemptions) and
the ADA (Americans with Disabiliti

9. Comply with advertising regulation:

a. Use technology ethically.
Sales Process Examples: protecting

10. Analyze advanced licensing
professional license to u

I1.

12.

C.

Customer

from the real estate licensee.
guidance on pricing, assisting with paperwork and inspections,

and Client 13. Determine and explain what s
Service Examples: adherin
advertising, ne

14. Demonstrate ways licensees me€t buyers’ needs, including assisting with price negotiations, completing
paperwork, researching selling omparable homes, determining the price range the client can afford to
spend, and explaining financin

4
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Buying and Selling Real Estate

. Explain the licensee’s role in disclosing problems that might be encountered during a sale and arranging for
resolutions.

. Demonstrate the process of showing properties, interviewing potential buyers before property showings, and
obtaining necessary information from buyers before formulating a purchase offer for a property.

. Describe the licensee’s responsibili

. Explain how to negotiate payments

Post-Contract

. Discuss the licensee’s responsik
Service after the signing of a listing 3

. Explain the importan r licen

dissatisfied t

/
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Career Pathway Project in Marketing

Career Pathway Project in Marketing

Course Credit 1.0
Grade Levels 10-12
Prerequisites Two or more credits from the same pat

Career Pathway Project (CPP) in Marketing is a capstone course
Education credits from the same pathway in the Marketing Caree
through their secondary coursework in a practical, real-world e s an opportunity for a student to
choose an area of interest and explore it in depth while demonstrati pendent-learning skills. The CPP

contributes to an educational plan of challenging courses prac C stude ce or for pursuing further

education.

During the CPP, the student works with his inat eacher, academic tea ) ocess mentor who has expertise in the
stu €

student’s field of study. At the conclusion of the CPP, presents or de vained to an audience consisting of the
nd community and busi

Foundational standards, shown in the table be efan important part of every course. ese standards, students learn and apply safety
concepts, explore career opportunities and require s, practice the skidls needed toi

1. Incorporate safety pro i i ating, and maintaining tools and machinery; handling materials;
utilizing personal protéetive equipment; maintaining a safe work area; and handling hazardous materials and
F dati I forces.
OUIRCAHON 2. Demonstrate effective wotkpla employability skills, including communication, awareness of diversity,
Standards positive g, time management, and teamwork.

Explore e of careers available in the field and investigate their educational requirements, and
demons j eking skills including resume-writing and interviewing.
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4.
5.
6.

Each content standard completes the stem “Students will...

1.

Project Proposal

2.

. 3.
Project Report

4

Presentation

5.
Portfolio

. Produce an original multimedia

Career Pathway Project in Marketing

Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

Participate in a Career and Technical Student Organization (CTSO) to increase knowledge and skills and to
enhance leadership and teamwork.

Discuss and demonstrate ways to value

iversity and practice cultural sensitivity to, overcome personal biases
and stereotypes.

CAREER PATHWAY P
CON

C
TANDARDS

Write a detailed report on the ¢ eting project, following established conventions for format, grammar,
and usage.

esentation based upon marketing project research and results.

Examples: producing a digital entation and oral explanation, creating a documentary, presenting a

project model and explanati
Design a cate a p£ portfolio that documents all components of the marketing project and demonstrates

the valid process.
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CTE Lab in Marketing

CTE Lab in Marketing

Course Credit 1.0
Grade Levels 10-12
Prerequisites Two or more credits from the same pat

CTE Lab in Marketing is designed to enhance the student’s general
a learning laboratory to support students’ individual interests and_gea
setting, or in a virtual learning environment.

Foundational standards, shown in the table below, are an i
concepts, explore career opportunities and requirement
advantage of the opportunities afforded by :
skills. The foundational standards are to b

nts learn and apply safety
leadership qualities and take

1.
utilizing perso
forces.
2. Demonstrate effective workplac loyability skills, including communication, awareness of diversity,

positive work ethic, problem-solvi ime management, and teamwork.

field and investigate their educational requirements, and

Foundational demonstrate job-seeki

Standards

4. Advocate, utilize, and
specific to the industry pathwa

5. Participate in a Career and Tec
enhance

6. Discuss ways to value diversity and practice cultural sensitivity to overcome personal biases
and ster
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Each content standard completes the stem “Students will...”

Occupational
Expertise

Research
and
Investigation

Leadership

CTE Lab in Marketing

CTE LAB IN MARKETING
CONTENT STANDARDS

Demonstrate expertise in a specific
a. Meet benchmarks selected by t
individual student’s assessed ne

Select an investigati
Collect, organize

ation related to en occupation, in oral, written, and digital

&)lve problems and interpret documents.

formats.
c. Analyze and apply data and/

Apply enhanced leadershi i career skills needed in a marketing career.
a. Develop and deliv tation offering potential solutions to a current issue.
b. Practice leadershi ills in j lacement, job shadowing, entrepreneurship, or internship or by

obtaining an indust
c. Participate in leadership de
organizations in the market
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Customer Service and Sales

Customer Service and Sales

Course Credit 0.5 (Content standards 1-7, 13, and 17 are required), OR
1.0 (All content standards are required)
Grade Levels 9-12
Prerequisites
Customer Service and Sales is designed to provide instruction on b inci ing. ourse focuses on the

identification and classification of customer service, technology li
organizational, and communication skills necessary for success i
sales, including professional sales, sales presentations, types of ¢

instruction related to selling and
d with successful selling.

Foundational standards, shown in the table below, are . ) e dents learn and apply safety
concepts, explore career opportunities and requisements, i C op leadership qualities and take

1. Incorporate se
utilizing personal p
forces.

ng tools and machinery; handling materials;
area; and handling hazardous materials and

2. Demonstrate effective workpl loyability skills, including communication, awareness of diversity,
positive work ethic, problem-solving, ti anagement, and teamwork.

Foundational

3. Explore the range of ¢ eld and investigate their educational requirements, and
Standards demonstrate job-seeki ills i i e-writing and interviewing.

4. Advocate, utilize, and practice
specific to the industry pathwa

Participate,in a Care
enhance
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Customer Service and Sales

_ 6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

CUSTOMER SERVICE AND SALES

Each content standard completes the stem “Students will...”

a. Identify the types of techn icati ustomer service.
b. Discuss ethical issues in i er/employee relationships and to
customers.

Business Basics

service.

e use of grammar, vocabulary, diction, tone and body language to interact successfully

with custom orkers,and supervisors.
c. Identify and nversations,for ated settings
. . d. icati eds of ? ele and environments.
Communication e. Describe and demonstrate t , speaking, and non-verbal skills necessary to determine customer
SKills needs and to identify and overcome possible barriers to communication.

c. Utilize and apply conflict i
Examples: coaching,

strategies in the management and resolution of conflicts.
ation, mediation, system design
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Customer Service and Sales

4. Identify the types of customer service.
a. Explain the nature of quality client relations, using industry-accepted definitions of customer and customer
service.
Demonstrate the ability to handle customers’ inquiries and complaints and deal with difficult customers.
c. Explain company policies to customers or clients and demonstrate competence in resolving customer
problems.
Examples: clarify issues,
Classify customer services accor
Explain the importance of stress

icies/procedures, reach a solution

Customer c.

Relations

representative.
a. Describe different types of call S.
b. Discuss the role of a custo ntativé'and describe reasons for providing customer service.

c. Compare and contrast type r service for different venues and types of interactions.
Examples: mas nt store, speciality retail
d. Discuss the import iency, and follow-through in customer relations.
e. Identify major are s and the tangible and intangible costs of complaints to both the
salesperson and the
f. Identify types of difficult c

Examples: disagreea
| N }
v

nd employ strategies for mitigating conflicts.
mineering or superior, suspicious, slow or methodical, dishonest
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8. Describe the importance of utilizing
a.

b.

Customer Service and Sales

7. Describe and perform telephone and online activities applicable to customer service.

Examples: live chat, email
Demonstrate techniques for effective telephone communication including making a positive first impression
and recording or relaying messages.
Demonstrate active listening skills.
Demonstrate techniques for han
Maintain a telephone log or spr

e or upset caller.
rately in accordance with define

Explain the importance of utilizi
referrals for future sales.
Describe Customer Rela

sales'forecasts and the
chnology in the selling

Sales a. ing techniques inforder to identify ¢ needs and wants.
and b. ( ctive sa :
. c. Identify and resolve custo s and objections.
Promotion d. List appropriate follow-up techniques to be used after the sale
11. Describe the characteri a successful salesperson.
a. Utilize prospectin customer base.
b. Obtain customer a owledge and prepare a plan to satisfy customer needs.
c. Demonstrate professional oral communication skills.
d. Research and discuss the tr ciated with successful salespeople.
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Customer Service and Sales

12. Utilize effective techniques and procedures for customer service sales activities.
a. Determine customers' needs and identify products, services, and/or supports as solutions.
b. Discuss the importance of selling complementary goods and services and cross-selling.
c. Demonstrate the ability to overcome objections.
d. Demonstrate closing a transaction.
Examples: thanking the c

ducting follow up
iness is influenced by customer s ion.

expectatio eated by their

Ethics

s image and reputation in selling.
-of-mouth advertising.
Customer

Satisfaction

Career
Opportunities

service field.
c. Research and summarize a

d. Identify the educati? tr
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Digital Marketing

Digital Marketing

Course Credit 1.0
Grade Levels 9-12
Prerequisites
Digital Marketing introduces students to digital marketing technique tions, social media, and

placed on creating,

other electronic means. This course focuses on how to develop a
e ization, video and

implementing, and critiquing online advertising, email marketing,
images, podcasts, webcasts, and creating and repurposing conten

Foundational standards, shown in the table below, are an i i « . ' nts learn and apply safety
concepts, explore career opportunities and requirements i ) leadership qualities and take
advantage of the opportunities afforded by Careetya i izati ractice essential digital literacy

loyability skills, including communication, awareness of diversity,
management, and teamwork.

Foundational

Standards 3. Explore the range of ¢ I ield and investigate their educational requirements, and
demonstrate job-seeki i i e-writing and interviewing.

4. Advocate, utilize, and practice
specific to the industry pathwa

a Caree Tech

Participa cal Student Organization (CTSO) to increase knowledge and skills and to
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Digital Marketing

enhance leadership and teamwork.

6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases

and stereotypes.
ENT STANDARDS \
strategies.

fluence on consumers.

DIGITAL MARKETIN

Each content standard completes the stem “Students will...”

1. QGather and share information o

Branding

1es have on creating or

Ethics

Market Planning

Business

Basics . i , and earned content and explain content distribution strategies and platforms.
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Digital Marketing

c. Discuss types of content currently in use.
Examples: email, pop up advertisements, social media, video, infographics, list, podcast, story, how-to
guide, ebook, image, newsletter, blog, user-generated, website, interactive games, quizzes, polls

d. Compare the effectiveness of creating content or using trending content and hashtags.

e. Explain how content "goes viral" and,list factors that help content to spread.

5. Create and audit content on digital
a. Develop marketing content for
b. Conduct an audit of content on a i i metrics to

6. Describe the ways social me s, customer service, brand
building, item research,
a. Explain how soci

ustomer interaction,
rovide brand influen isib

Marketing
Technology

s and describe the services the Internet provides.
arketing on the Internet.
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Digital Marketing

9. Define and utilize terminology associated with Internet security and tools used in website and application

development.

a. Discuss security issues and protections.
Examples: hacking, viruses, firewalls

Select and utilize search engines most suited for meeting marketing needs.

c. Discuss the criteria for selectin Service Provider (ISP) or web hos
Examples: bandwidth, h es, cost

d. Summarize the process and issue

service.

a. Explain the importance a
b. Utilize computer softwa

c. Identify technolo
field

Describe the benefi i s to interact with customers.
Describe the pre-1 g involved with the launch of an application.
Explain the import keting within the publication of an app to ensure utilization.
Describe various post-launch activitiés and app metrics.

Y4
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Digital Marketing

13. Utilize various forms of online advertising and promotion.
a. Evaluate the graphics, placement, and effectiveness of digital advertisements.
b. Analyze and create digital display advertisements.
Examples: static images, text ads, banners, floating banners, wallpaper, popup ads, video/autoplay
and c. Analyze and create social media advertisements for both paid and organic applications.
Promotion d. Describe the purpose of a prom ideo and determine where and how it ¢an.be utilized to optimize
exposure.
e. Identify and define both negativ

Selling

posi

Career 14. Gather and share information ak en
analytics.
a. Explain the importan,

Opportunities
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Entrepreneurship

Entrepreneurship

Course Credit 1.0
Grade Levels 9-12
Prerequisites

Entrepreneurship focuses on the skills needed to organize, develop,
are designed to foster an entrepreneurial mindset; encourage innova
and build basic knowledge of various entrepreneurial ventures.

Foundational standards, shown in the table below, are an i
concepts, explore career opportunities and requirements
advantage of the opportunities afforded by Casee

loyability skills, including communication, awareness of diversity,
management, and teamwork.

Foundational 3. Explore the range of ¢ 1 ield and investigate their educational requirements, and
Standards demonstrate job-seeki i i e-writing and interviewing.

4. Advocate, utilize, and practice
specific to the industry pathwa

Participa

a Careew echnical Student Organization (CTSO) to increase knowledge and skills and to
enhance

ip and teamwork.
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Entrepreneurship

_ 6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

ENTREPRENEURSHIP

CONTEN ARDS

Each content standard completes the stem “Students will...”

1. Explain the concepts and proce
a. Identify political and eco
b. Identify and analyze cha

. ties for establishing
Foundations b. Identifs ities for creating new busi

of

Entrepreneurship

Compare and co 1 1 i eir advantages and disadvantages for
entrepreneurs.

information for use in
Marketing a. Describe methods
Information b. Expla}n characFerlstlcs ofe a col.lect‘lon 1nstmments.
c. Describe techniques for pro marketing information.
Management d. Describe methods u oi ret and present market segment information, including reports, charts, and

grap
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Business Plan

Finance

10.

Entrepreneurship

Identify the concepts, strategies, and systems needed to implement and obtain support for an entrepreneurial
entity.
a. Utilize strategies to determine feasibility of ideas.

Examples: test marketing, prototyping, marketing research
b. Gather and share information on the major reasons for business failure, citing examples of actual cases.
c. Utilize the marketing functions competitive advantage of a busin

ary; introduction;
analysis of strengths, weaknesses, opportuniti ion of the proposed

Gather and share informatio i eeded to create a

s of types
b. Explain the steps used in cond a locatio.
c. Identify current trends and ia for site location.
d .

Discuss, compare, and cont
Identify fixed and variable tax liability for startup and maintenance of a business.

go o

Explain the terminology us
i % proposed business and explain the purpose of each component, including
i alance sheet, and cash flow statement.
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Entrepreneurship

11. Gather and share information on legal issues affecting businesses.
a. Identify governmental agencies and regulations affecting businesses.

L egal Issues b. Define and utilize terms used in business law.
Examples: copyright, trademark, patent, logo, license, permit
c. List licenses needed by a small busi

Product

a. Describe how technology is use
b. Describe strategies used by markete
and : . ,
. . c. Describe techniques used b
Service Planning d

12. Obtain and share information on pr

13. Identify and explain p

a. Describe
Distribution b. Desc
c. '
d. agement systems.

14. Identify and

- a. Describe t
Pricing b. Explain the use of technology i
c. ons, including the product life cycle.

Selling
and
Promotion

15. Identify and explain pro

oo

Describe how tech i omotion function.
Discuss the comp
Explain the import rdinating elements in advertisements.
Outline a promotional plan osed product or service.

/
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Entrepreneurship

16. Identify and explain selling strategies.
a. Describe how technology is used in the selling function.
b. Analyze the effectiveness of a company’s unique selling proposition.
c. Explain the role of sales forecasting and planning.
d. Demonstrate sales techniques.

17. Identify the ethical, social, and env
and the community.
a. Describe the social obligations o
b. Discuss ethical behavior and
c. Describe safety procedure
d. Identify environmental c¢

S

/
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Foundations of Business Leadership

Foundations of Business Leadership

Course Credit 1.0
Grade Levels 9-12
Prerequisites

Foundations of Business Leadership focuses on the exploration of |
business and industry, management of expectations regarding legal an

management to determine the im anagement practices on

and social responsibilities.

Foundational standards, shown in the table below, are an i
concepts, explore career opportunities and requirements,

loyabﬁiills, including communication, awareness of diversity,
management, and teamwork.

Foundational 3
Standards demonstrate job-seeki i i e-writing and interviewing.

4. Advocate, utilize, and practice
specific to the industry pathwa

Participa
enhance

a Careen,’ al Student Organization (CTSO) to increase knowledge and skills and to
hip an ork

2021 Alabama Course of Study: Marketing 79



Foundations of Business Leadership

_ 6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

FOUNDATIONS OF BUSINESS LEADERSHIP
CONTEN DARDS

Each content standard completes the stem “Students will...”

1. Describe characteristics and behaviors o ucces eader.
istency, loyalty, openne.

Introduction 2. Compare and contrast v,
to Leadership
a.
b.

4. Explain how the functions of
affect the work environm

Management 5. Explain the importanc

organization.

a. Explain how stakeholders’ s and other factors can influence the vision, mission, and goals of an
organization.

b. Explain how to co i ion, mission, and goals to the organization’s stakeholders.
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Foundations of Business Leadership

6. Explain the concept of time management and the importance of using effective time management techniques.
a. Identify distractions and examine strategies for reducing them.
b. Clarify and prioritize tasks to meet goals.
c. Identify planning strategies to complete work effectively.

7. Explain the importance of diversity and i
a. Describe ways to attract and rec

lusion within organizations.
se workforce.

10.

11. Demonstrate how to monitor proj take ;éﬁve action.

a. Explain the importance of rojects, analyzing progress, and making changes when necessary.
b. Identify and describe a hat should be monitored.

d. Describe corrective measur
Examples: reassign t. odify schedules, reassess goals

at bus&eaders should know and the areas to which the laws apply.
Legal Issues - Title VII of the Civil Rights Act of 1964, ADA, Immigration Reform and Control Act of 1986,
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Employee Relations

Role
of the Leader

Foundations of Business Leadership

13. Describe the role of a labor union or worker organization.
a. Trace the history of labor organizations in the United States.
b. Describe the advantages and disadvantages of membership in labor unions and worker organizations for a
company’s employees.
c. Describe the advantages and disadvantages of labor unions for employers and corporations.

14. Demonstrate professional oral and
a. Identify types and characteristic
b. Discuss the benefits and charact
c. Identify barriers to communicati
d. Describe culturally-sensitix

, hygierv a ss of one’s environment (cube etiquette) affect

a. Explain the importance of r

b. Discuss ways to i@ pe

2021 Alabama Course of Study: Marketing 82

personal strengths and weaknesses.
trengths and weaknesses.




Hospitality Management and Marketing

Hospitality Management and Marketing

Course Credit 1.0
Grade Levels 9-12
Prerequisites

Hospitality Management and Marketing emphasizes skills neede
tourism industry. Standards are designed to develop a leadership persp
relations, and consumer factors impacting the hospitality industry.
including sales, promotions, advertising, and public relations.

hip, management or employmen growing hospitality and
an resource, customer

itality and tourism,

Foundational standards, shown in the table below, are an impo s, students learn and apply safety
concepts, explore career opportunities and requirements, i S N¢ i adership qualities and take
advantage of the opportunities afforded by Career and i g izati ctice essential digital literacy

skills. The foundational standards are to be ine

2. Demonstrate effective workplace ilj ills,ancluding communication, awareness of diversity,
positive work ethic, problem-so ment, and teamwork.
. 3.
Foundational
Standards 4
5. Participate in a Career and Tec ent Organization (CTSO) to increase knowledge and skills and to
enhance leadership and teamw
6. Discuss emonstrl:ys to'value diversity and practice cultural sensitivity to overcome personal biases

and stere
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Hospitality Management and Marketing

HOSPITALITY MANAGEMENT AND MARKETING
CONTENT STANDARDS

Each content standard completes the stem “Students will...”

Operations

and
Management

Develop a marketing plan and sales pro
a. Compare and contrast marketin
Summarize the marketing mix,

tion tool for hospitality and tourism.
advertising, and public relations.
five P's (Product, Price, Place, Pr

, People) and the four

prepare for these positions.
b. Compare and contrast style

employees.

Research and share inf(
tourism industry.

a. Analyze seasonality a
b. the import

ortance of cost control in the hospitality and tourism industry.
sponsibilities managed by hospitality and tourism leaders.
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Hospitality Management and Marketing

5. Describe the necessity for strong customer service skills and explain the importance of guest services in the
hospitality and tourism industry.
a. Describe skills, traits, and behaviors needed to offer top-quality guest services and build positive relationships
with customers and clients.
Demonstrate proper workplace etiquette for listening, speaking, and writing.
c. Explain how social media are used in teurism and hospitality and the importa
responses to guests' feedback.

of providing timely

6. Identify and describe the essential fu i itali industry.

a. Explain the importance of recruiting, i i inj i the hospitality and
tourism industry.
Customer and b. Deal effectively and ethig
Examples.: co ] S
Human Demonstrate the abi i isi i iti ing strategies when
Resource i
Management
7.
and in relation to the hospitality and tourism
s Steps in sales SS, CrOSS-S, ing, alternative options

c. Explain how customers’ nee rcepti f the hospitality and tourism industry affect their choices.
d. Outline an effective sales including a feature/ benefit analysis,and plans for promoting products
€. ducts and services using publicity, public relations, community

8. Identify laws, legislation, and r iofi§ that affect the hospitality and tourism industry.
a. Identify the employment la mpact the hospitality and tourism industry, and describe the role of human

es managers if appl
Legal Issues b. Disc te and ral labor laws regulating the workplace.
les: child labor laws, sexual harassment prohibitions, EEOC, ADA, FMLA, OSHA

c. Summarize A requirements that apply to hospitality and tourism settings.
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Hospitality Management and Marketing

9. Research and share information on current and emerging trends in the hospitality and tourism industry.
a. Analyze tourism challenges at the local, state, and national levels.
b. Identify marketing trends that may influence marketing practices in the hospitality and tourism industry.
c. Cite marketing challenges and identify ways to respond to their potential occurrence.
Example: shifts or changes in travel trends
d. Identify new tourism markets and_tr at are developing around the world

10. Research and share information on ‘ethi industry.

Ethical Issues and

Trends

c. Explain the benefits of using sus ble buildi at !
d. Identify ways the facilities m nt tea reduce a property's carbon footprint.

12. Summarize the value and uses of techno for hospitality and tourism marketing.
nd software for travel reservations.

Examples: h
c. Contrast the value-added se red by a travel consultant with those provided by an online travel
agency (OTA).

Technology

eu various social media channels in the hospitality and tourism industry,
, purpose, and target audience of each.

2021 Alabama Course of Study: Marketing 86



Introduction to Real Estate Sales

Introduction to Real Estate Sales

Course Credit 1.0
Grade Levels 9-12
Prerequisites

Introduction to Real Estate Sales covers aspects of marketing real e
land, real estate, and real property; laws and ethics governing the real
opportunities in the housing and real estate industry are exploredl

advantage of the opportunities afforded by
skills. The foundational standards are to bg

>dures in handling, operating, and g tools and machinery; handling materials;
utilizing perso 1 ; maintaining a sa area; and handling hazardous materials and

forces.

2. Demonstrate effective workpla loyabﬁcills, including communication, awareness of diversity,

. positive work ethic, problem-solving, time management, and teamwork.
Foundational

Standards demonstrate job-seeki i i e-writing and interviewing.

4. Advocate, utilize, and i e, legal, responsible, and ethical use of information and technology tools
specific to the industry pathwa

5. Participate in a Career and,Tec tudent Organization (CTSO) to increase knowledge and skills and to
enhance ership an
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Each content standard completes the stem “Students will...”

The Real Estate
Industry

Real Estate, Land,
and
Real Property

Real Estate Sales
Licensee

Introduction to Real Estate Sales

6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

INTRODUCTION TO REAL ESTATE SALES
CONTEN ARDS

1. Describe the brokerage, leasin ana,
2. Identify the skills, attitudes, in real, estate careers.
3.
4.
able, rentable, us

a. Dec i s and terminology of 1
5. Investigate on property ownership.
6 ip, including rights of survivorship under Alabama law.
7 cription and job tasks for a real estate sales licensee.

8. Explain the relationshi
the Real Estate Consu Disclosure (RECAD) document.

10. List the ges of customary ways of receiving payment for services in the real estate
industry.
i commission, hourly, salary
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Customer
and Client
Service

Marketing

Professionalism
and Licensure

Introduction to Real Estate Sales

11. Demonstrate methods of building trust with both buyers and sellers.
12. Analyze needs, wants, and motivation of both buyers and sellers.

13. Demonstrate professional communication and negotiation skills while working with the seller and buyer.
a. Describe the importance of sendi back to the buyers’ licensees after a shewing to accelerate the sale of
a property.
b. Explain how regular communic
be used to determine changes ne

eller about marketing, pricing, a ack from showings may

14. Explain the legal and ethical is

15. Perform valuation and

forms ( rough the Alabama Real Estate Commission.

an Alabama real estate license and the legal and continuing education
Alabama license.
® and a real estate licensee.

ssionals to join the National Association of Realtors® and follow

its Code of Ethics and

21. Explain the importance of joini
personal development.

ssional organizations and attending training courses for professional and

22.

Summari ards for professionalism in the real estate industry.
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Marketing Principles

Marketing Principles

Course Credit 1.0
Grade Levels 9-12
Prerequisites

satisfies consumer and business needs and wants for products an ices. i i ics, entrepreneurship, information
management, finance, marketing, product and service planning, ici i international marketing.

cedures in handling, operating, and

utilizing pers
forces.

otective equipme malntal? sa
2. Demonstrate effective workpl loyability skills, including communication, awareness of diversity,
management, and teamwork.

Foundational

Standards demonstrate job-seeki i i e-writing and interviewing.

specific to the industry pathwa

Participate in a Career andyTec Student Organization (CTSO) to increase knowledge and skills and to
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Marketing Principles

6. Discuss and demonstrate ways to value diversity and practice cultural sensitivity to overcome personal biases
and stereotypes.

MARKETING PRINCIPLES
CONTEN DARDS

Each content standard completes the stem “Students will...”

supply-chainiactivities.

a.
Distribution b. Contrast the functio

c. Describe the use g g i ain how it affects the cost of

omic systems to dete hes what will be produced, how it will be
om it will be produced.

Economics b. Explain I

Entrepreneurship [l

4. Demonstrate knowled i tional business and marketing concepts.
a. Contrast international and estig'business and marketing.
b. Explain why nations and ¢ s engage in international trade.
Global Marketing C. in the importa f ting in a global economy.
d ctors affecting international trade.
les: culture, political structure, barriers to trade, currency fluctuations, comparative advantage
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Marketing

Marketing

Information
Management

Marketing Principles

Explain marketing principles in relation to the free enterprise system and the global trade environment.
a. Define marketing and explain its role in the economy.
b. Utilize basic marketing terminology.
Examples: market segmentation, target marketing, marketing positioning
c. Explain key terms related to the global trade environment.

2

Evaluate how the “four P’s” of mar act businesses and the

sales process.

. Contrast primary a
d. Describe data-coll
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Pricing

Product
and Service
Planning

Promotion

Selling

Marketing

Communications

Marketing Principles

10. Evaluate pricing strategies in terms of maximizing return and meeting customers’ perceptions of value.

a. Explain the nature and scope of the pricing function.
b. Explain factors affecting pricing decisions.
c. Distinguish between market share and market position as they relate to pricing.
d. Compare and contrast markup, markdown, sale prices, and discount dollars and percentages.
e. Identify the impact of product li marketing decisions.
11. Employ processes and techniques to i ce o utilize market
opportunities.

a. Explain the nature and scope

12. 1 i i achieve a desired marketing

of the promotional mix i omotion as a marketing function.
otional channels used t ate with targeted audiences.

13. Employ effective processes an to sell goods, services, and ideas.

a. Explain the nature and ing function and the role of marketing as a complement to selling.
b. Explain the nature

c. Analyze product i i i i duct features and benefits and their role in selling.

d. Explain the selling demonstrate sales techniques.

14. Integrate essages to achieve effective marketing communications.

ritten, digi?d \4
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Marketing Principles

15. Explain the nature and scope of teamwork and human relations.
a. Describe the role of interpersonal skills, networking, and politics in the workplace.
b. Explain the importance of stress management, negotiation, and conflict-resolution skills.

Interpersonal Skills

16. Utilize financial knowledge and skill to
: a. Explain the importance of financi g in business.

Finance b. Correlate profit, cash flow, mar to the financial plan.
c. Describe the various types of fin | reco should be analyzed in making matketing decisions.

Legal Issues 17. Summarize state and federal@

/
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Retail and Fashion Marketing

Retail and Fashion Marketing

Course Credit 1.0
Grade Levels 9-12
Prerequisites

Retail and Fashion Marketing is designed to provide students wi iew of retail and fashion marketin iples and practices. This

concepts, explore career opportunities and requirements,
advantage of the opportumtles afforded by Career and

1.
2. ili i cluding communication, awareness of diversity,
positive work ethic, problem-s management, and teamwork.
F dati l 3. field and investigate their educational requirements, and
oundationa demonstrate job-seekin i me-writing and interviewing.
Standards 4. Advocate, utilize, and nsible, and ethical use of information and technology tools

specific to the industry

5. Participate in a Career and Technica dent Organization (CTSO) to increase knowledge and skills and to

enhance leadership and t
6. Discuss emonstﬁys to value diversity and practice cultural sensitivity to overcome personal biases
and ster
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Retail and Fashion Marketing

RETAIL AND FASHION MARKETING CONTENT STANDARDS

Each content standard completes the stem “Students will...”

Economics

Marketing

1.

Gather and share information on the scope of the fashion industry and the impact that it has on the economy.
a. Explain the concept of fashion and identify the different types of businesses that comprise the fashion
industry.

used in retail and
a. i arke g has on current
industry products and s

ent, promotion,
d. Explain the importance of m the fashion industry.
y actions and results.

buying behavior, gaining market share

f. Explain the purpose s forecasting in fashion merchandising.

reach, revenue, and impact in t d fashion industries.

Evaluate and explain the gffect re layouts and merchandise presentation on customer behavior.
a. Ident nfluence store layouts.
b. Ident s of fiXtures used in presenting merchandise.

. mannequins, shelving, lighting, seasonal displays
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Technology

Information
Management

Product

Planning

10.

Retail and Fashion Marketing

c. Explain the use of technology in visual merchandising.
d. Contrast merchandising techniques and store layouts used by various types of retailers.
Examples: boutiques, department stores, big box stores, discounters, virtual

Design a display for a specific store, season, and type of fashion.
a. Research customer demographics fonithe selected retailer.

Utilize pricing i imi m
a. Explain how customers see val .

, materials, wear, design
mbining both price and non-price factors.

c. Describe the role of b

d. Explain the use of t function

Research and explain t and processes needed to obtain, develop, maintain, and improve a product mix
in response to market opportuni

a. Describe the use of technol e product/service management function.

b.

C.
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Retail and Fashion Marketing

d. Describe factors used by marketers to position products and services and by businesses to position corporate
brands.

11. Determine the factors to consider when developing a merchandise plan and budget for a business.
a. Differentiate between cost and retail when determining prices for merchandise.
b. Calculate gross profit and net profit.
Explain the components of the
d. Explain the use of the "open-to to maintain the appropriate level ix of merchandise.

e

12. Implement a plan for inventory manage ol methods.

a. Describe the importance of i

pes of discounts.
profits.

13. otion utilizing ele ¢ mix.
. echnology in the promoti .
b. of the promotional mix, ales promotion, public relations and publicity,
onal selling
c. fashion industry.
d. used in r fas
Examples: print, broa ] Ity
e. Explain the importance of i elements of advertising.
Promotion 14. Analyze and apply tech effective sales presentation.

a. Obtain customer a
b. Utilize appropriatetéchniques when opening a sales presentation.

c. Utilize questioning techniques i 1 to satisfy customers’ needs and wants.

d. Incorporate feature-benefit increase the effectiveness of a sales presentation.

e. Identify and reso?om uestions and present possible solutions to customers’ objections.
f.

Dem ate met for closing the sale.
les: Always Be Closing (ABC) close, merchandise close, service close

ortance of suggestive selling techniques.
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Retail and Fashion Marketing

15. Describe the processes needed to move, store, locate, and/or transfer ownership of goods in the fashion and/or
retail industry.
a. Identify the channels of distribution in moving merchandise from manufacturers and wholesalers to retailers.
b. Explain the role of wholesalers in the distribution channel.

Distribution c. Describe main methods of transportation used in fashion and retail business activities and the situation in

Examples: surface, air,
d. Describe ethical considerations
e. Coordinate channel managemen

Legal Issues

an Antitrust Act
ecosystem.

ce fixing; Federal Tre
s and the role each

Career . ) j fashion marketing at the manufacturing,
Opportunltles g a career in fashion marketing.
portunities to prepare for a career in the fashion industry.
eld of fashion and describe their roles.

c. Research postsecondary ed
d. List professional organizations in th

/
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Sports and Entertainment Marketing

Sports and Entertainment Marketing

Course Credit 1.0
Grade Levels 9-12
Prerequisites

to the growing sports and entertainment industry. This course |
economic impact the industry has on local, state, national, and(g

portion of the course addresses such diverseroductsia ilit cations, sporting goods, personal

training, and sports information. Entertainfne ¢ ws, festivals, plays, product launches,
and causes.

Foundational standards, shown in the table ese standards, students learn and apply safety
concepts, explore career opportunities and requi workplace, develop leadership qualities and take

advantage of the opportunities afforded by Career i s), and learn and practice essential digital literacy
skills. The foundational standards are to be incorporated throughou

1. Incorporate safety pro i rating, and maintaining tools and machinery; handling materials;
utilizing personal protecti ; ining a safe work area; and handling hazardous materials and
forces.

Foundational

Standards 2. Demonstrate effective workpla

positive work ethic, p?-s
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Sports and Entertainment Marketing

3. Explore the range of careers available in the field and investigate their educational requirements, and
demonstrate job-seeking skills including resume-writing and interviewing.

4. Advocate, utilize, and practice safe, legal, responsible, and ethical use of information and technology tools
specific to the industry pathway.

5. Participate in a Career and Technical St
enhance leadership and teamwork.

ledge and skills and to

6. Discuss and demonstrate ways to va
and stereotypes.

e personal biases

SPORTS AND
NTE

1.
ey apply to sports and entertainment marketing
Marketing f
y relate to each component of sports and entertainment events.
ips, concessions, merchandise sales
2. Apply concepts of marketing i i gement to sports and entertainment marketing.

Marketing
Information
Management

Explain the role o i marketing information management.

Describe the use of technology i marketing information management functions.

Describe methods business obtain primary and secondary marketing research data.

Explai characteris?f e e data-collection instruments and techniques for processing marketing data.
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Promotion

Branding

Sports and Entertainment Marketing

Compare and contrast the elements of promotion (sales promotion, advertising, personal selling, public relations,

and publicity).

a. List the advantages and disadvantages of each element of promotion.

b. Explain how the promotional elements affect increased sales and growth within a company or industry.

c. Describe the use of technology in promotion, including streaming, connectivity to fans at events, interactive
media, and social media.

Discuss the use of public relations a promotional tools in sports and entertainment marketing.

a. Write a press release for a sports

b. Develop and generate a spo
c. Di
d. nt events
e.
Interpret the.g
a. Iden
web, social media
b. stween ticket brokers and ticket scalpers.
s for ettmg highly sought tickets
c. of competition on the profitabili
d. Describe sa iviti rate profit at an
: J sponsws m guides, advertising space
Interpret branding concepts as they apply'to sports and entertainment marketing
a. Explain the importan in sports and entertainment marketing.
b. Define and explain i ds, including branding, co-branding, brand extensions, and line

extensions.
c. Explain the branding functi
logos, slogans, trademarks,

properties. /
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Sports and Entertainment Marketing

7. Apply concepts and processes associated with successful financial planning in sports and entertainment
marketing.
a. Explain the economic impact of sports and entertainment marketing.
b. Discuss the profit motive and describe economic utility as it applies to sports and entertainment marketing.
c. Gather and share information about funding and revenue sources for sports and entertainment businesses.
d. Discuss pricing strategies and t siness ethics in pricing.

Finance

b. Discuss factors used by ma i cts and services.

c. Describe factors that infl ntertainment marketing.
sthetics, maintenance,
9. Develop a
a. Dem
b. elines to produce ¢ sports or entertainment event.
c. external communicatio out a sports or entertainment event.

Product and Event
Planning

b. Explain the role of promoti ertainment marketing plan.
c. Explain the role of sponsorship in a $ports or entertainment marketing plan.

11. Create sports and ente i tilizing effective communication techniques.
a. Identify methods 1 ion for a sports or entertainment activity.

b
c. Demonstrate effective spe
d

Describe methodyfom
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Sports and Entertainment Marketing

12. Differentiate among the components of the sports marketing industry.

Differentiate between professional sports and amateur sports.

Discuss the impact of global marketing on international sporting and entertainment events.
Describe how management functions differ in college, amateur, and professional sports..
Explain the personal financial impactyof participating in amateur and recreational sports.
Gather and share information o

© a0 o

Sports Marketing

13. Evaluate the management functions
a. Describe how the National Coll
b. Explain the importance of mana
c. Describe the characteristig

managers.

Determine the econ

14.
radio
. a.
Entertainment
Marketing b.
C.

15. Interpret the legal and ethical .
field.
a. Define the term ethi

b. Discuss the impac
Legal Issues c. Discuss the purpos

and Ethics
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Sports and Entertainment Marketing

c. Explain the need for event insurance.
d. Explain the legal issues and risks related to each area in sports and entertainment marketing, including logos,
slogans, trademarks, brand names, trade names, and trade characters, and protecting all intellectual properties.

17. Arrange effective and efficient channels
a. Obtain and share information ab
b. Explain the distribution proces
Distribution theater, and fine arts.
c. Describe ethical considerations i
Coordinate channel managg

distribution for sports and entertainme
tribution systems for sports and en
to the various media, including te

events.
inment events.
, radio, music, movies,

employment in the
Career
Opportunities

arketing, guerilla marketing
inment marketing industry.
d entertainment marketing.

2021 Alabama Course of Study: Marketing 105



Bibliography

BIBLIOGRAPHY

Alabama Course of Study: Career and Technical Education. Alabama State Department of Education, 2008.

“Marketing, Sales and Services.” Career, Technical and Agricultural
www.gadoe.org/Curriculum-Instruction-and-Assessment/C

“Marketing, Sales and Service.” Florida Dept. of Education.
www.fldoe.org/academics/career-adult-edu/career-

2021 Alabama Course of Study: Marketing 106


http://www.gadoe.org/Curriculum-Instruction-and-Assessment/CTAE/Pages/default.aspx
http://www.deca.org/high-school-programs/high-school-competitive-events/
http://www.fldoe.org/academics/career-adult-edu/career-tech-edu/marketing-sales-service.stml
http://www.txcte.org/
https://jausa.ja.org
www.gadoe.org/Curriculum-Instruction-and-Assessment/CTAE/Pages/Marketing-and-Sales-Pathways.aspx
https://mbastatesconnection.mbaresearch.org
www.mbaresearch.org
www.schools.utah.gov/cte
https://careertech.org/career-clusters



